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Research Tools
Research tools are literally anything that is used as a means of data collection in a study. They are a crucial part in any research study as they are the basic unit of functioning for any study. This is because a research cannot be conducted without data, and the data must obviously come from the ground where the research questions arise from. Different instruments are categorized in different groups according to the type of data they collect. They are categorized into the qualitative and quantitative data collection methods. This paper will discuss three statistical tools used in the located three research studies and how they contributed toward the findings in the study.
	The three studies that I used in the final paper are a research on the influence of social media on customers decision making on restaurants, a research on the differences in stress level and sleep quality between International students and American domestic student and finally a research on the effects of electronic banking on financial performance of commercial banks. In these three research studies there was collection of data at one point. In each research question I will analyze the tool used to collect the data and how it will contribute to the findings in the study.
	The first study “influence of social media on customers decision making on restaurants” had three research questions. The first one was, what are the social media platforms used by restaurants as marketing tools. For this research question, the statistical tool used was a questionnaire, which was structured to be answered by the management of the restaurants. Through these questionnaires, the research study was able to find the social media platforms used by the restaurants. It was also clear which social media platform was more popular and by what percentage. The second research question was, what are the influences of consumers purchase decision behavior in restaurants. Still used a questionnaire filled by the management of the restaurants. Through these questionnaires it was possible to determine at the end of the research, what influences the consumers decision making behavior. It was also possible to get the frequency usage of the internet platforms. Lastly, how do social media influence the reputation and image of restaurants was the last research question. Though the necessary questions structured in the questionnaire it was possible to find out the level of efficiency of each social media platform and the reviews or ratings from the consumers on the restaurant’s products.
	On the second research study on “the differences in stress level and sleep quality between International students and American domestic student” where descriptive research design was used in the study because of its ability to assimilate both quantitative and qualitative data as well as define facts in the field accurately. Descriptive research design was used to collect quantitative data using a survey from a sample of college students with an average age of 23. The design tried to answer the research questions and address the research problems. One of the tools used was the perceived stress scale. Which is the most appropriate in psychological research studies.
	The last research study was “effects of electronic banking on financial performance of commercial banks”. This research used secondary data that was obtained from Central Bank annual reports and financial reports of commercial banks between 2007 and 2018. The data was quantitative as it was obtained through financial statements which was from an internal source. Through these data it was possible to answer the research question on determining the nature and the relationship between banking strategies adopted by banks and how it influences their financial performance.

